The Positive and Negative Influence of Facebook in Relation to Depression by Furusawa Kayoko
－ 87 －
人間科学研究　Vol. 27, Supplement（2014）
修士論文要旨
Introduction
  Since Facebook have became famous and popular in 
everywhere in the world, many psychological research 
on the influences of facebook. There are both positive 
and negative influences by using facebook. Most of 
those psychological studies were taken place in western 
cultures especially in United States where facebook was 
created. Despite many research on effects of facebook 
has done in western culture, there is no psychological 
research in Japan. This study investigated the 
mechanism of facebook depression in Japan regarding 
to how Japanese people use facebook.  
STUDY 1
  This study firstly investigated the basic information of 
Japanese facebook users. 
Method
  Participants Participants were 153 undergraduate 
university students ranged in age from 18 to 24 (M = 
20.09; SD = 1.30) in Tokyo, Japan. 
  Measurements The packet of survey questionnaires 
was created with The Self-Concealment Scale in 
Japanese, State-Trait Anxiety Inventory A-Trait in 
Japanese, Center for Epidemiologic Studies-Depression 
Scale in Japanese, Dispositional Envy Scale for 
Children, Rosenberg Self-Esteem Scale in Japanese, and 
demographic questionnaires. Survey method was used 
for the procedure.   
Results and Discussion 
  A Pearson’s correlation coefficient was computed to 
assess the relationship between the frequencies in use 
facebook and the average access time to facebook, and 
each variable. 
 
  There were no correlation between the frequencies in 
use facebook and the average access time to facebook 
and each variable. 
  Since the amount of use was not negatively related to 
any variables, facebook would be bale to use positive 
communication tool. 
STUDY 2
  Investigating what kind of facebook users will be 
influenced negatively and investigating the path to 
depression symptom productively occur by using 
facebook in Japanese users. 
Method
  Participants Participants were 405 undergraduate 
university students ranged in age from 18 to 42 (M = 
20.47; SD = 1.93) in Tokyo, Japan. 
  Measurements The same packet of survey questions 
as study 1 was used for study 2. 
  Results and Discussion
  Path analysis was conducted to investigate the effects 
of Self-Esteem, Self-Concealment, and Envy to 
Depression. 
  The path result shows that facebook users with high 
self-esteem will use self-presentation more and it lead to 
have high level of envious feeling that cause high level 
of depression. Envy can be important role to depression 
symptoms in facebook communication. How many 
people feel negative envy and what events were lead to 
envious feeling by others was investigated in Study 3. 
STUDY 3
  The main purpose is to investigate how facebook users 
influence their feelings by coding qualitative data. 
Method 
  Participants Participants for this experiment were 501 
undergraduate students (366 were facebook users and 
135 were non-facebook users) who answered the survey 
questions for study 1 and 2 from a university in Tokyo, 
Japan. The participants ranged in age from 18 to 42, (M 
= 20.37; SD = 1.79). 
  Measurements There are two open-ended questions 
about positive and negative feelings while using 
facebook through survey method. 
Results and Discussion 
  The higher scored answers are “Reaction toward own 
posting” for the positive feelings and “No interaction 
from others” for the negative feeling. 
  By not getting any reaction to their posting, it possibly 
leads users to have higher level of anxiety, depression, 
and loneliness as the results of study 1 demonstrated.
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